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BASICS OF MARKETING

Time : 3 Hours _ Max. Marks : 100

Instructions : A single answer book containing 40 pages will be issued.
No additional sheets will be issued.

o , SECTION-A
N - D
I. Answer the following : | (15%3=45)
NS @%ﬁ%‘fﬁi SUZ0R.
1) Explain various stages of new product development.
TR mdﬁ WISt g 2oz n’@ﬁda VROV,
f OR/eso
Analyse various methods of pricing.
S0t R cbdr’»ﬁ jemb
2) Define marketing. Discuss the traditional and modern concepts of marketing.
o [NRTIT 2,83 c:ma e*‘“a TRTLT T3 TR ST 5@5&@@?@3& 2335 20.
OR/e;ac;Sm
Define Advertising. Explain the benefits of advertising.
as“coeo“émo WATYR. VWO wdo&geﬁmﬁsﬁi DTOA.
3) Explain the scope of marketing research.
balelolimirviagateniolintiovs W abc'ﬁg{ DTOR.
+ OR/esgem

What is market segmentation ? Explain the bases of market segmentation.

59% POBLONLTTe ? ‘a"’c"b QORR \'963’1'9&., QNTORO.
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2 - SECTION-B
N - W
Il. Answerany six questions from the following : . . (5x%6=30)

3INS CINYTRTT 2 LT TINOR YUZOR.

1) How environmental factors impact on the marketing ?
aﬁ‘ad)ééi #Qﬁeéﬂ@ 23063 BOROE £903R%d Bert Fegoss WesHSTs ?

2) Explain 4 P’s of marketing.
R, TRBRETTIT 4 P rigss 3308

3) What are the essentials of sound pricing policy ?
e o8B BABR OB BN, 03NS 7

4) Define “Service marketing”. Briefly éxplain the marketing strategies for service

firms.

“Beso :’;rdaﬁé.i " TR, ez ﬁoﬁ@rﬁej SR drazoeér{%?sigt ,ﬂo@’mﬁ DO,

5) Explain major channels of distribution.
QZTEOD B, TLANTR DT

6) What are the qualities of a successful salesman ?

SPcoy N fevergnler n‘osaﬁ%?e;b 9

7) Explain different methods of data collection.
wCpler Rom 8oR0e DN ébc;adﬁ@di QTOR.

8) Differentiate between consumer and industrial goods.

8 308 §T0E ATES SRS FIF 9%,

SECTION-C

I1l. Answer any five of the following :
BN CINYTRTTL ST, SUZOR.

TN -2

. (3x5=15)

1) Write the significance of marketing.
mw&g :Sj%o\b wajoi@er{rf@éa’% DA,

2) List out the elements of marketing mix.
SRovL: WOFONYT FROTRBING Tt INA.
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3) What dé'you mean by Ad-copy ?
239860030 TR 0TTeRD 7

4) State the importance of personal selling.
25,03088 8,030M080% TB0AINTR) S92

5) What are the reasons for failure of a new product ?
SRR NUBTE DPIR S0P ?

6) Write_a note on sales promotion and publicity.
SR LR T TUPTH B0 L33 2300,

7) Brief the types of marketing.
DRV @cp’h’eﬁmq PR

SECTION-D
TN - B
IV. Answer the following :
NS @j%ﬁ#ﬁgt TR

1) Who has developed growth sh‘are matrix ?
LIPTedN Toew dfamo@’;ﬁaigl oIRTO ww%&%ﬁ@&&@gé 9
2) Whois wholesaler ?

230 BN0PEMTE OIRT 9,

3) What is marketing myopia ?
TRONBE, BF T 0TI ?

4) Write any two examples for consumer goods.
MO,TE SRNEN TR LVTRTOE SRR,

5) What do yoﬁ mean by sampling ?
BRTO DO ?
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6) What is after sales service ?

~ — -—-«-.-J—f — = D
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7) What is grading ?

r-J../‘\AéHM w0 ngo:‘—i) 7

8) Define marketing research.

- =) ._a pnr S L S g
Jo w.,u..c,\w 0 A0SR CTHCOTD D) m_J CJA
A b}

9) Whatis concentrated marketing ?
Beo0y 33 w00k Be 2

10) What is market ?
mmg QOTTER0 7
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