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Credit Based Il Semester B.A. (H.R.D.) Examination, April/May 2014
(Common to All Batches Scheme)
BASICS OF MARKETING

SRTTECD TRWPRINWD

Time : 3 Hours Max. Marks : 100

Instruction : A single answer booklet containing 40 pages will be issued.
O No additional sheets will be issued.

SECTION-A . ...
NN - D

I. Answer the following : (15x3=45)
B3 INTZYNT LVZ0R:

1) Give the meaning of marketing research. What are the main steps in marketing

research ?
TRTTE FoBRPI0D STFRI), 392 [RTLE FoFRESOD TI0D TSN
SR ?

OR/&5me

What is market segmentation ? Explain the bases of market segmentation.
DFTEE RWIBWLONLOTTER0 ? faddgl QROROB e:aoaﬁn’%*aig{ SWORD.

2) Explain the important concepts of marketing.
SRoow FHHD e 3Z,nE) JBOR0.
OR/agse

Explain the factors affecting pricing policy of a firm.
20T BoFO L3e3 cﬁ#&ﬁ@%é@%&}@bﬁ%@;ﬁr@ﬂ)ﬁ BRI DZORD.
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3) Whatis P.L.C. ? Explain.
P.L.C. 203830 9 25302,
OR/eg=

Explain the various stages of new product development.
BRA em:?:aid Wea3edriod g So@rfv‘afi QWORD.

SECTION-B
AN -

Il. Answer any six questions : (5x6=30)

89N IR $0g eugon:

1) How environmental factors impact on the marketing scenorio ?
mcbs’az #@{ﬁeeﬁmp’ eSS BORIS 903 Serk BRI WIS 9

2) Explain the importance of advertising.
W&ETET emdairam’rf%fa’ii QTO0.

3) Analyse the essentials of a'goqd Ad-copy.
NB 2P&HETVET TFOT Eﬁﬁ@%éﬂ@a’% DBeRR.

4) Explain the term product mix.
em:aﬁ ST D BB LT SO,

5) Explain the various methods of pricing.
WeIod DRF QIR [OR0.

6) Differentiate between consumer and industrial goods.
M8 BT FR0m Ao HRDT FT9,R 3020,
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7) EXxplain the significance of modern marketing.
ST dndaﬁa:i TR 0D, DT[OKO.

8) Who is agent ? State the functions of agent.
DEDEF CINT ? &3 TODF TR SOR0.

SECTION-C
PN - &

lll. Answer any five : (3x5=15)
RT3 ot SUZ0N:

1) What are the reasons for failure of a new product ?
TRA YUBIT PO BTeNTOR)) ?

2) Mention various promotion tools.

QT W3 RTINT TROR.
3) Mention qualities of a good salesman.

YISO D CDMRT rdearidsd BRORO.
4) Give the meaning of ‘brand’ and ‘brand loyalty’.

TREOTB MDY =) Eoblea Vet Qg ob' eTF &9
5) Write a note on grading.

SN BTR B0 £35S 33000,

6) Listout the elements of marketing mix.
‘BRO0E Q0Z e’ DO RRHTHTNRY adé.i INA.

7) Write any four examples of service.
OIRR)TTBR T, BESNPT LUERBTES Jed.
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IV. Answer all the questions :
DY g’%ﬁ@ﬁ VB0 :

1) What is New product ?
TR VBT 0TIV ?

~~ G50 0 0 O 0 A

SECTION-D
- 2

2). What is channel of distribution ?

QB0 T&D DOTTE ?

3) What is advertising ?
2D&ETOR 20TTE P

4) Who is Producer
SUBITWT 2003 CIRT ?

5) What is research ?
20306538 20336 9

6) Whatis personal selling.?

03088 QB ODTROE WoBTeRd 9

7) What is publicity ?
TRIT Q0TI 9

8) What is labelliy ?
TS 23083 DOTTE ?

9) Expand AIDA.
2502 AIDA.

10) What is Questionnaire ?
@aaqd@ QOTTER ?

(1x10=10)



