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SECTION-A
TN - D

Answer the following : : (15x3=45)

1. Define marketing. Explain the concepts of marketing.'/
TR URTRBY T,309,%0. QTC BOFVFOR D[ORO.
OR/eg=»
Analyse various methods of pricing.
BE00 DT GNP DBeak0.
2 What are the environmental factors affecting market ?
m%m AFFORRS TOIOTTET 203N IR ?
OR/egs

Explain the functions of marketing and its significance.
IR TURTEE BCDFTITD TR w3,7008) BB D:3020.
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3.

What is prc}iuct ? Explain various stages of product life cycle with suitable
strategies. ' :

U3 20000 ? BRR LVBE BB 1Y) cdpersritoodn HTOR.
OR/egs»

‘Define advertising. Explain the benefits of advertising.

m&ecaéaﬂgtmdmsah Pelmte] mﬁo&meﬁﬁeﬁag DTOD.

SECTION-B
TR —-W

Answer any six of the following : (5x6=30)

What are the steps involved in the preparation of research report 7
RoBReFTo IoOCH PPN aﬁ%mﬂcﬁaﬁ DG BOBNH a3 ?

Analyse the essentials of a good Ad.-copy.

0B &0 FTOT LNEINTT) DFeAR0.

Explain any five factors which affects pricing decisions.
S RAGRFOB5 Borivt HSORO.

Identify the qualities of a successful salesman.

VB &8 00TWTS rbsar{‘eﬁag BROXO.

What are the benefits of market segmentation ?

RrdEed Do myE0IRW ol ?

Explain 4 P’s of marketing.

539, TCRETTVE 4 PRy Do

Identify the external factors which affects marketing environment.
R TRGREEE oee HOmTD LSS 03NTRS VSORO.

Write the scope of marketing research.

TRTRTBRETTIT ROBRETIOI 33,8 0IF, WL,
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SECTION-C
TN - 2
Answer any five questions from the following : (3x5=15)

1. Write a note on sales promotion and publicity.
v plont ] e:azpao:)% 202) B30 Boo £335£3 LTO0.

2. Make a note on questionnaire method.
FHRTED B0 €338 WSCD.

3. Define service ? Explain any three types of servicing.
ﬁeﬁoﬁoaﬁg{ TR, BT DFS ﬂeﬁrf@d& QEIORD.

4. Mention three different types of channels of distribution.
B0238 RS B PR BRORO. '

5. Write a note on test marketing.
TOET), s,FTTRET T B0 £33 LS.

6. Differentiate between primary and secondary data.

TRPRE T3 T0F O, 3eod T8 IRDT FTATI) 394
7. Write any three importance of personal selling.

Fed3E SRooLE et TRV L.

SECTION-D
o~ B

Answer the following : (1x10=10)
1. Define marketing research.

SoksleloNatrva z;’oei:aec,ﬁa?cxi:a’:gL TN
2. Differentiate between market and marketing. .

Ree 8 TR ROT SRR FIyR S0,
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3.

10.

What do you mean by sampling ?
SNTO Q0TTERD 9

Expand AIDA.

AIDA o301

What is packaging ?

TPLIFD BLDT DOTTERD ?

Give the meaning of brand loyalty.
T3, ;0T A D0TTE ?

Write any two functions of a retailer.

BT SRTHLMWTT 20D FoOF ﬁ?#&ﬁglébdbﬁu.

What is new product development ?
BRX weﬁ WLTEIN 2033 ?

What do you mean by observation method ?

QBT AT 0T ?

Write any two examples for consumer goods.

no,®e df-—\’gﬁ@ﬁ QO DO [ed,
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