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I. Answer the following :

Instruction :

(Common to All Batches)
BASICS OF MARKETING

No additional sheets will be issued.

Max. Marks ; 100

A single answer book containing 40 pages will be issued
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SECTION-A
PN - D

B3 FSNTRINET VIR0 :

1) What is service marketing ? Explain marketing strategies for service firms.
Rz TV RETTO DT ? Aeww Ronert T,TTCRETFIOT 03RRI,

®:

SOR0.

OR/eg=o

Define marketing. Explain the concepts of marketing.
TRTOTL T TOBR, 39, 3,D0. BT TOFOFNI D00

Explain the factors affecting pricing policy of a firm.
20T nJONOZb w3 Wﬁ@wﬁ."fﬁ ::5’::.}753 QPO uoémfﬁ) E?.)ES@N

OR/egse

What is market segmentation ? Explain the bases of market segmentation.
), TR TR LT VF T SOWLONFTTERD ? BT PRI 90BN, DBORD.

Explain various stages of PLC with suitable strategies.
SUBRE W WET AR clesSndeonn DO,

OR/&5s

What are the environmental factors affecting market ?
RRBBECDR) VG ORI BT 0TNE0 IR ?

(15x3=45)
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SECTION-B
QLTI - W
Answer any six questions from the following :
FBNT O3RN TTIR 380 TJNen wugda:

1) Explain any five methods of pricing.
B3B030 3R E3AR H aqﬁmﬁa’% DROO.

0 0 0

(5%6=30)

2) Briefly explain the various stages of new product development.

PR BT eIFBedrioD G aoa’ﬁe;a-g QTOD.

3) Explain 4 P’s of marketing.
D)ITRTCRETIT 4 P's r{%ﬁdaq QBOR.

4) Explain major channels of distribution.
QBTFOI 02D, TEANTR), DFORD.

5) Explain different methods of data collection.
| BE0T RO RS 0 DRSS DSORO.

6) Explain the steps in market research.
mdﬁ% R0BRETI0H DT soér{e;saq QTORD.

7) What are the qualities of a successful salesman ?
VB BT Moeaness ?

8) Explain the functions of marketing.
mémdraecgsabd aoﬁarﬁﬁaﬂg{ DWOD.

SECTION-C
MFP-2
Answer any five of the fbllowing :
PN IR THT3AR T, VBORO:

1) Explain three importance of an advertising.
$308TET WARTD wﬁo&roer{n’@édi WB0200,

= (3)(5_:15)

* 2) Explain the difference between advertisement and publicity.

WY TN ‘Teed Y Rogk B30 TIRI), DTOD.

3) ‘Write a note on ‘Primary data’.
TRT T2 03T B0 83089 B0,
4)' Write a note on ‘Ad-copy’.
28T BB3 RS 2} 5333 2080u0.
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. Answer the following : '

5) Write any three importance of personal selling.

50t SFPoRE Bt TRNIRTS) L0,

6) Name three types of market.
BT AR m&&zmi@{ FHORD.

7) Explain the advantages of marketing.
R, TDBRETET VTR EANRTR) DTORD.

SECTION-D
NTnR- 8

B3 BGNT BINI YuBOR0::
1) What is New product ?
' BRR WUBT 20TV ?
2) What is Advertising 2
1308008 OB ?

- 3) Whatis ‘Questionnaire’ ?

"BIIBY 0T ?

4) What do you mean by ‘Sampling; ?
‘BRTY 0B360 9

5) Whatis ‘Marketing Myopia’ ?
dsac’oéw B, 0T ?

e
6) What is ‘After sales service’ ?
‘BRI F0303 3’ 0TB3E0 ?
7) What is ‘Market’ ?
BT OB ?
8) Whatis ‘Research’ ?
‘Fq’oé’@ecjﬁ' Q0TIBER ?
9) Expand ‘AIDA’.
"AIDA’ cdd=) DFOR.
10) Expand P.L.C..
1. 0. 2 030, DFOR WSCD,
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