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SECTION-A (4x6=24)
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Answerany four questions.
3R TRAR SEUSY géﬁiﬁ SVGOR0:

1. What is market segmentation ? State the importance of market segmentation.
TRTBE| DI TSR 2 TRUTE, DeeSon @ﬁ»ajzséodJQ S0RHD.

2. What is consumer behaviour analysis ? Mention the importance of consumer
behaviour analysis.
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3. What is product ? State the features of a ‘Product Mix'.
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4. Write notes on National and International Quality Standards.
028,603 02 ©0ZT0Y 203 MoEsEsoL SIRTSNE 207 83553 B0,

5. Whatis Branding of a product ? State the functions of ‘Branding’ of a product.
WOTD Uuejﬁd "230,080n*" 0BT ? emrsia’gtc’) w080 ZFodood @tﬁdﬁ@;fﬁz{ BIOD.

6. Mention the distinction between marketing of products and services.
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SECTION-B (4x12=48)
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Answer any four questions.
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12.

Explain the essential features of ‘Service Marketing'.
Fee BTBEIEI [0, oEaRBEaTIY) D[OA.

What is Green Marketing ? Explain the importance and problems of Green Marketing.
B RRTRE T3 20D ? Go-tevbuplescor) TyodooDd @dm%é @Mﬁ%@d&%

What is On-line Marketing ? Explain the benefits of E-marketing to sellers and
consumers.

BTN S0 BRTRE, 20TTe ? BT D8,03TITON B TR,BIOMPNES
BodperInTR ? Q0%

What is advertisement copy ? Explain the essentials of a good advertisement copy.
2598060930 T8 0BT ? 20T W00 258060930 B30I BTV VD TFLMNTI) DWOR.
Explain the new product development process.
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Explain the classification of ‘Buying motives’.
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SECTION-C (2x24=48)
QI - 2

Answerany two questions.
CIRFITRETR ST ZIJAeN YUZ0R:

13. Explain the various factors affecting consumer behaviour.
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What is product life cycle ? Explain the various stagés of product life cycle with
T EsE = SO0 9 eméﬁ 2R WHT WP &30?‘5?1*}32{ B0 0BT
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15. What &= Masating Management ? Explain the various marketing concepts.
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16. Explain the serous methods of remunerating the salesmen.
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