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SECTION - A
Questions carrying 2 marks each. Answer any 5 out of 8 questions. (2x5=10)

1. State any 2 differences between marketing and selling.
:mdaé% GRS INTHLT IBINT C3RRYTTTR 2 wﬁaé?dmfmq QA

2 What is consumer behaviour analysis ?
mo,38/ erdrinen SIFS DI 0 ?
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3. What is product ?
ma;gq QOTTERD ? Siwi Bharmasthaia Banpmatiees AN

T o, [z i _.111;{1‘:"“

4. What is advertising ?
230&TIBOTTERD ?

5. What is a channel'of distribution ?
0300 BRNFROTTER0 ?
6. Define ‘Price’ and ‘Pricing’.
‘B3 =B ‘WIS AGOFT’ DO BENY 539,85, VeB.

7. What is green marketing process ¢
BT RRTOTE, T, 8,08 QOTTEID ?

8. State any 2 functions of wholesaler.
of28]0 mﬁmao:o O3RN TTOTITR 2 @dﬁﬁ@émq PR,
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SECTION - B
Questions carrying 5 marks each. Answer any 4 out of 6 questions. (5%4=20)

9. Define marketing management. Explain the importance of marketing
management. '

BRTITE VF TEOD 39,35, VeR@. [TT T3, 30, BODT, VTOR.

10. What is market segmentation ? State the importance of market segmentation.
[RTOTE 2323 DOTTERD ? RTTE DS od T2, 30, O, E9R.

11. What is product mix ? Explain its structure.
YT, 0,82 0TTER ? WTWT TRBTERMTRY, TR

12. What are the factors that determine the selection of the channels of distribution ?
ST BRNFNS B0300ITY, VEFFOWRNT OBNTL IR ?

13. What is online marketing ? Explain the features of online marketing.
W, TS B0 mw&gj QOTTE ? &TT e)g\wﬁ%& WWOR.

14. What is ryral marketing ? Explain the features of rural marketing.
12300860 SRTLFE 0BT ? BWT VTLNTRY QTOR.

SECTION-C

Questions carrying 15 marks each. Answer any 2 out of 4 questions. (15x2=30)

15. What is marketing management ? Explain the various marketing concepts.
BRTOTES, wéam@?dﬁ QOTITER ? NG mmﬁ&i :%Sm%w’m TOBLINFY, VTOR.

16. What is a new product ? What are the stages involved in the development of
new product ?

BeR TR 20BSD 2 FRR TRP SO0, LIRROE D Bo3riEo AR ?

17. Explain the psychological and social factors influencing consumer behaviour.
yiReN SBFSeD Boed T, WeTdT BRSVF [ TRNLE BOTINT), DFWOR.

18. What is promotion ? Explain its features and importance in marketing.
TIBFES 00T ? TR TITY, BT ©F £arieh Torte 9, 382080, B30T, DTOR.
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