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RETAIL MANAGEMENT

Time : 2 Hours Max. Marks : 60

Instructions : 1) A single answer booklet containing 40 pages will be issued.

2) No additional sheets will be issued. Strictly follow the
instructions.

SECTION - A

Answer any five of the following : (5%x2=10)

1.

What is meant by customer satisfaction ?
MTEC I HOTTER ?

Write the meaning of inventory management.
AR AeSFBFOD ecﬁ;d@t WTBOAD.

What is Non-store retailing/E retailing ?
P -RRO° Des3edon® 95w B-0etIedon® HoTTER ?

What is Markdown pricing ?
IR FIT BS 20T T

What is retail logistics ? _ s
BT COWRF, DOTTED ?

What is retailing ?
2308 mzsmd 20TBE0 ?

What is meant by store designing ?
SONE DR D0TTER0 ?
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SECTION - B

Answer any four of the following : (4x5=20)

8.

10.

11.

12

13.

14.

What are the phases of wheel of retailing ?
B8 T,TT W T BEIRL CART) ?

What are the factors influencing location of store ?

onGROD AFT Foeed TBoFRD TR 203N SRR ?

What are the decisions to be taken by retailer while selecting goods ?
RTFONIY, 503, SRBITON WQT T,TONT ( etfewD”) o3BT QTRFONTRY,
3RTOBRY LSO 7

What are the approaches to pricing ?
23303 DEHINT IR ?

What are the principles of supply chain management ?
Cujelefs RORP VS BEBO 3%7{@’3 SRR ?

Explain the various types of retailing.
DT 0eS0 WYT 339, TRTB, O

Write a note on merchandise management.
Ioedr e T ASFBROD 27 WD 2B020D.

SECTION-C

Answer any three of the following : (3x10=30)

15.

16.

17.

18.

19.

Evaluate the forms of retail ownership.
88 BROEFZ,T CRINTD) TRGERTI BRE.

Identify the individual and group factors affecting consumer behaviour.
MBT0 SEITFOD 3oee3 TOTR WeTOH ﬁ_iodagﬁ T2 Moy ec@ﬁﬁe}ag TOTOSA.

Explain the concept of visual merchandising and its types.
z:é;ﬁ5 mdmbefcﬂwcﬂ OB ENeCY) Elovto] g@ddail QTOA.

Explain the various forms of Information Technology in retailing.
88 msw—addq B0k 3032 ”q,,:id AT dma’ﬁ@e’sgl DO

Explain the various factors influencing pricing decisions in retail industry.
8T wcﬁﬁdxﬁ@a 2363 ApFONG Soed TIPS WOTOR G @o‘&’ﬁ%ﬁdi DWOA.




