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SECTION - A
QYN =

o Answer any four questions : (4x6=24)

1. What do you mean by rational and emotional buying motives ?
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2. Write the meaning and significance of BIS, AGMARK and FSSAI mark.
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3. Write a note on ‘AIDA’ and ‘DAGMAR'.
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4. State the characteristics of Service Marketing.
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o. Explain the problems of Rural Marketing in India.
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6. Explain the benefits of online marketing to Sellers and Consumers.
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SECTION - B
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Answer any four questions : | . (4x12=48)

7. Briefly explain the different market targeting strategies.
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10.

11.
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Explain the psychologlcal and personal factors that influence on the Consumer
Behaviour.
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Discuss the different stages involved in the development of a new product.
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Briefly explain the role of sales person.
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Briefly explain the factors to be considered in media selection.
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What is green marketlng ? Explain the fundamental requirements for green
marketing.
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SECTION - C
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Answer any two questions : (2x24=48)

13. What is marketing philosophy ? Explain the various marketing philosophies

14.

15.

16.

including holistic marketing.
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Explain the bases of 'consumer market segmentation.
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Explain the different stages of Product Life Cycle (PLC) and discuss the

factors affecting on Product Life Cycle.

eroéaﬂ VTS 23T AP SOSH#R’O DTOX TN eméd VRS WEEW e Tormad
a:)ed:d eozﬁr{%ﬁc?b W3R,

What is Rural Marketing ? Discuss the marketing mix of rural marketing.
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