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International Marketing Management
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SECTION - A
(Compulsory)

Note : Answer to the question should not exceed six pages. (1x15=15)

1. 'lnternational Marketers need to understand the political economic and cultural

ethos of the host countries'. Discuss.

SECTION _ B

Note : Answer any five of the following questions. Each question carries 8 marks.

Answer to the question should not exceed five pages. (5x8=40)

2. Explain the reasons behind more companies starting with international focus

in lndia.

3. Explain with suitable example, the processing of an export order.

4. Analyze the factors affecting standardization of product line.

5. Explain the pricing strategies adopted by international marketers.

6. Explain the role of multinationals in lnternational Marketing.

7. Explain the objectives of export inspection councils.

8. Analyze the essence of managing the distribution channels.

9. Explain the different types of documents required in export business.
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SECTION _ C

(ComPulsorY)

Note : Answer to the question should not exceed six pages'
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(1xl5=15)

ition.
lndia's Export Marketing Finance (EMF)

e, Balsara entered the Malaysian market

th Paste, Miswak'

variant of the Product'

Questions:
a)Exp|aintheenvironmenta|factorswhichBalsarausedtoitsadvantage.
b)WhatisthestrengthofA||tomarketAyurvedictoothpasteinUSA?
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