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SECTION — A/ %R - &

Answer any four questions : (4 x 6 = 24)
AR TTTR T, BB[IYT, VIO :
1.  What are the basic objectives of Modern Marketing?

Snri Marmasthals Manenathe:

GOVE 0T eureBrdesd? Coltey» 3 Lasines:

MANGALO: -975 00
2. Explain the criterion for market segmentation.

o B90TES, P03 IRTBOBNLTY DSV

3.  What are the essentials of good branding?

BUZ 0 23,0B0NFR SaReNFed?

4. What are the types of advertising appeals?
25950030 J3eBHRY PR 0dF)R)?

5. Explain consumer based services.

@8 BowoD AeSrUR) SO

6. Explain the requisites for effective green markets.
B0 IRCBENY Bede FopoNYR), HZO
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SECTION - B/ 2% - D
Answer any four questions : (4 x 12 = 48)
odRR)@ewTte Teen, 5 3NYE), GU3dA :

Explain emotional product buying motives.
PoBWIZT S DOEBOD YU cBTRLTY, HSOA.

Distinguish between Traditional and Modern Marketing.
F0B,Wo00T SPTTES 303 BROIT SToTNY BRIAT JFANYTY, IS0

Explain the reasons for the failure of new products in the market. g A
B80T 0008 BAF SYNYE), BTBOSCE DN QTS FTLNRYT), HSDA. %

Explain tﬁe non-financial incentives for motivating the salesmen.
25,0000, & ededren ROIS BT CHBBATT v ensnvn) IS0

Explain the importance of rural marketing.
MR,0eed BRTOTLE0D HyTRAIT), IBO2.

Explain the factors to be considered in determining the advertising
budget.
259%e003T BoNBIR), AP DRIDN IIToBAN I o3 HID2.

SECTION - C/a%en - %

Answer any two questions : (2 x 24 = 48)
0dRF)Werwse HTB 3N, YV : .

[

Describe the socio-cultural and economic factors influencing consumer
behaviour.
Me&E0 S3FFod sdoedd HOH) DetdSI 50T, 5908,8T ) BRFT o3rda) IS0

Explain the characteristics of the stages of Product Life Cycle with
diagram.
NS BeST UTTE AVG H03rY TG, Teanwss B Sopes SO

Explain the benefits of E-marketing.
B-B0e00T S 0l T 0IReETITY, IS02.

Explain the special features of services marketing.
Aev0 BoesozEiod JBeA e)gmm; D302




