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SECTION - A

QN — D
.nswer any four questions.
evi =t antaleln) eSS agér{@ﬁ SUBOD.

1. State the objectives of marketing management.
SR0EE ISFEED OSBRI, S9A.

2. Write a note on cognitive dissonance.
20:0 FoSTT 20D 27 L3S W00,

3. State the importance of market segmentation.
SR0HEE DeeSoDd TR:02), 3030, FTPRRO.

4. What are the features of rural marketing ?
TE0es :bada%é@b oﬂwﬁ% o3RI ?
5. What is meant by physical evidence in service marketing ?
. A SRTBLDS P83 Yoo DTSR ?
6

. What are the criteria for successful market segmentation ?
m,daéa@_oaz D33, DPRF0D BRIToBERLD CIRF)D) ?

SECTION - B
AMPPIN - W
Answer any four questions.
O3RJ)TTAR S rgéﬁ@r’i EUZORD.

7. What is meant by product mix ? Explain its structures.
PUBF WD DOTTERD ? YVI 20F 0T BRTTeRATR), TORO.
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of green marketing. 12
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10. Define product life cycle. Explain the different Stages of product life cycle. 12
I 22033 2333 9,85 0D 238000, WIT 2o 38 D BOINI DFoR.

e

11. Explain different methods of controlling salesmen. 12
DFCDMTTR) detog s DT IR D08, @)
12. Explain the factors influencing the advertising budget. 12

B8e0 B0ORBBIE oee? 1300 ©o3rg Da3os,
SECTION - ¢
T - 3

Answer any two questions.
ORPYTRTEe ooty IZrert evgon,

15. Explain the psychological and social factors influencing consumer behaviour. 24
e0yiReA B33y Soees TP WeddI SRIT R0 W22 eoaﬁﬁ#ﬁg{ QIO

strategies. 24




