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Credit Based V Semester B.Com. Examination, April 2021
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COMMERCE
Modern Marketing
STOT [ITOF,

Time : 3 Hours Max. Marks : 120

Instructions : 1) A single answer booklet containing 40 pages will be
e issued.
40 Y831y 20RD GVBT TS BN QEBERMOYTO.
2) No additional sheets will be issued.
éazp‘ ToTFNIR) QBRI .

SECTION - A
Answer any four of the following : (4x6=24)

1. Define marketing management and state the objectives of the marketing
management. -
SRTHBE AR B0 WY, V. BT YUBEBNTI) SR

o 2. What is product ? State the features of the product mix.
0FT D0TTeRDd 7 I WFeaT SBEOTITR) SPRO.

3. What is meant by differentiated marketing strategy ?
P TTBE T9T B0 QOTTVER ?

4. What is branding of a product ? State the functions of the “branding of a
product”.
20T SUBTE L,0B0M 0TV 7 HVSFS LR 0RO T30 TGN SPRO.
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5. What are the criteria for successful market segmentation ?
m&#%oda o:bsfzg5 DPRID BRITOBNE 0IRF)) ?

6. State the features of rural marketing.
MR,80ee0 TWRTIFEIOI OFENIR) 8O20.

SECTION - B
Answer any four of the following : (4x12=48)

7. Explain the reasons for failure of new product in the market. What are the
measures to be taken for controlling product failure ?
BRTFEID, B wsgﬁd fg@e@g% @dsaﬁedaﬁgt QRO w:a:;o; agjm%m% SeveletoN <
Efalehkacpllevey _ajdaﬁ#a’g{ DA

8. What is Green Marketing ? Explain the importance and problems of Green
Marketing.
BATO mcbﬁai 3,030 0T ? BT wadaéés; 33,0300 TDTNAZ F0BY
#so:\jsr{eidgt QWOR

9. What is advertisement copy ? Explain the essentials of good advertisement

copy. x
20&TRBD TS DOTTERI 7 2,080 w{,od: &Y TEOD TR0 @isaﬁeﬁdoal DO

10. What is On-line mafketing ? Explain the benefits of E-marketing to sellers and [ )
consumers.
DTMT STOB [RTIFL Q0BT ? B0 HF,00mTON ) 70,BIOTONS
B O3REINTORR) 7 SO

11. Explain different methods of training salesman.
&8,030c30007 3oe3eBd VBT ARG QOTMTR), QIO

12. Explain the essential features of service marketing.
Rezm TRTIFLIOD 3208 ri:taoﬁgaﬁ#ﬁi QWOA.
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SECTION -C

Answer any two of the following : (2x24=48)

13.

14.

@ s

16.

Explain the different methods of remunerating the salesman.
$¥8,030c0001 QEBERNIT ROLPDWIHOR azsmf&l DSOR.

What is Product Life Cycle ? Explain the various stages of product life cycle
with respective strategies.

03 2R 138, FOTTER 7 VBT, 2eRT WIB T 503#@#5% =R ITRTT
FODFIONTR), DFOA.

What is marketing management ? Explain the various marketing concepts.
oNples ] a’%gdm%ﬁd Q0TBER ? DG BRTIBE FTRTD TOBORRIR, D[OA.

Explain the social and personal factors that influence the consumer
behaviour.

eadoedeencd araq,i;')w B30t Boeed P edds TORIE 0B a@q&:ﬁ# wosﬁqﬁa‘%
QROA.




