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BASICS OF MARKETING
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Instructions : A single answer booklet contam.'ng 40 pages will be Jssued
No additional sheets will be issued.
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|. Answer the following : (15x3=45)
83 FYNTYNON YVBORD : '

1) Define marketing. Explain the concepts of marketing.
99, TOTUBLT T, 39, 872, AA0. QT TOFOSNFT), WBWORD.
OR/emm
Explain the factors affecting pricing policy of a firm.
2,000 XoZ oda h{) e:e@‘m,ué.fa%aéodom QORI LOBNYRY, VTORD.

o - 2) Whatis market segmentatlon ? Explain the basis of market segmentation.
99, TDTRET,TOT WF T BOWLORFOTTEIO 7 BWIY, DYIWROD BOINFR), HWORD:
OR/esge |

Explain the functions of marketing and its significance.
| BR0HT F0FNTRY BB T, B0DINTE ATk,

3) Explain various stages of new product development.
BT NIIT WITEIROD DT HOINFTY, WBOAD.
OR/egw»

What are the environmental factors affecting market ?-
BRTOFE 03O, QFEF ORI WOBIWTEIT 303N IR ?
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Il. Answer any six questions from the following : (5x6=30)
- BYNT cnFPeEte e T,Znen LuIon ;
1) Write a note on ‘Product Life Cycle’.
"WZT WeIT 38,3 27, 559 2T0W0. ,
2) Explain the different methods of data collection.
30T TN, BT ARG amsﬁvag‘ WO,
3) Briefly explain the marketing strategies for service firms. : o
Ream RS oL OeaRedn¥s) Xodmamon QTR |
4) Explain 4P’s of marketing.
532, TR, T 4P DO,
5) Explain the qualities of a salesman.
0, 00MTS MOENYRY DIFWORD.
6) Explain major channels of distribution.
QBTHBOD B0, DHANTI), DFORD.
7) Explain the steps in ‘Market research’.
mmﬁéa; ROZRETIOD NG aosri%% QWORD.
8) Explain the importance of advertising.
W&CTER T, AREBINTRY DFOXD.
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lll. Answer any five of the following : | e (3x5=15)
39N CARFTRTTR BTR) LUZORD : |
1) What are the reasons for failure of a new product ?
. Ee% e3RE DFUIH s0ndeRd 9
2) Brief the types of marketing.
IO IFATRY 308,
3) Write a note on publicity.
%,25000 3003 €T W00,
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4) Differentiate between primary and secondary data.
T, PT T 0 DNCY) Qecd T 03N SBODT a‘gaaé:sﬁ#aa 9.

5) Write any three advantages of personal selling.
B,0088 BRTIWE SR 02,30020, 3 wBe000.

6) Write a note on sales promotion..
PASplonI R e;ezpwéaooda 302D eswusé B0,

- 7) State the differences between industrial goods and consumer goods.
g 0% Ao ROZBY 1, BT FTBNE IBOQT wﬁaaﬁ?dﬁ%ﬂsgl 9.
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IV. Answer the following : ‘ (1x10=10)

2 F9NS -@j@iﬁ@@t VZORD :

1) What is marketing ‘Myopia’ ?
BRTTE BT & 203TeDd ?

2) Expand ‘AIDA’
‘AIDA’ 0% 280000.

3) What is new product development ?
o] NIFN LIFIAR womBerd> 2

4) Differentiate between market and mafketing.
madoﬁagj DNSLS asaémdraeqsaﬂocs SRS BT3B SR

5) What do you mean by ‘sampling’ ?

'aeim QAT D0TBeD 9
- 6) What is ad-copy ? :
- W&ETIBD 80308 20TTERD 9

7) What is ‘advertising’ ?
TR’ Q0T 2

8) What is ‘Resea_rch’?
‘WoBRFI’ 0TTeRD.

9) What is ‘after sales service’ ?
‘BROUIT F030T Fess’ 0TBeRd 9

10) What is ‘Questionnaire’ ?
BRIV 20TJed 2




